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Message from the
Director General

Message from the
President
Our flagship project for 2018 aimed at
celebrating and promoting the Single Market
as it marked its 25th anniversary, with our
campaign “For a Single Market with a
purpose”. The success of the Single Market is
evident in kitchens and pantries all across the
EU, demonstrating how European consumers
can savour and enjoy the variety and taste
of all European cuisines, wherever they are
across the continent.

Food and drink products
represent some of our society’s
greatest traditions and
Europeans are proud that our
wonderful and diverse cuisine is
enjoyed by hundreds of millions,
not only in Europe but also all
over the world.
The European food and drink
industry is also proud to be
Europe’s largest manufacturing
industry offering a huge diversity
of food and drink products of
the highest safety and quality
standards.
Reflecting upon 2018, I am
pleased to say that our industry
continued to deliver on its
commitment to reach more
than 2.5% growth, to innovate
and to create new jobs. This
could not have happened
without one of the EU’s greatest
accomplishments: the Single
Market.
The food and drink sector is one
of the biggest success stories
of the Single Market; with a

turnover of over €1 trillion, 75%
of the food and drink products
we manufacture is destined for
the Single Market. As we look
forward to the next institutional
mandate, one of our industry’s
key priorities is to ensure that the
importance of the Single Market
is considered in future legislation
across all the EU institutions.
In view of the 2019 European
elections, where all EU citizens
will have the opportunity to make
their voices heard, we will take
stock of what the Single Market
for food and drink products has
achieved so far and share our
thoughts on how we can further
reinforce what we see as the
most significant achievement
of the European Union. We will
continue to insist that policymakers champion and defend
the EU Single Market for the
food and drink sector where,
over recent years, we have seen
an increasing trend towards
re-nationalisation, fragmentation
and protectionism.

Our work in 2019 will also
focus on the challenges that
Brexit will bring about, on the
progress of EU Free Trade
Agreements and cooperation
with third countries, on consumer
information, nutrition and
health developments, and on
environmental sustainability
issues such as the circular
economy, packaging, combating
food waste, climate and energy.
We look forward to meaningful
engagement with public
authorities and all relevant
stakeholders, and to continuing
to work together for a strong,
competitive and sustainable EU
food and drink industry.
Hubert Weber,
FoodDrinkEurope President

Our industry positioned
itself as a strong
supporter of a real
Single Market and,
to that end, asked for
political commitment
and prioritisation at
EU level, across all
institutions, of all
Single Market issues.
2018 was certainly yet another
busy and productive year for the
FoodDrinkEurope secretariat and its
members, and this Annual Report
gives us an opportunity to reflect
on the last 12 months and to share
some of the more outstanding events
for Europe’s food and drink industry.
One of the most important
milestone moments for 2018 was
undoubtably the celebration of the
25th anniversary of the EU’s Single
Market, certainly its most significant
and successful achievement for
industries and consumers alike.
FoodDrinkEurope spearheaded the
celebrations and managed to put
the role and importance of the Single
Market at the top of the EU political
agenda, thanks to an interactive
campaign and a series of events and
high-level meetings.
2018 also found us working
relentlessly on the challenges that
surround Brexit. FoodDrinkEurope
called on EU and UK negotiators
to agree on the least disruptive
outcome for the food and drink
sector – one that would enable us

to continue to provide and support
jobs across Europe and achieve
our ambition of 2.5-3.5% annual
growth by 2025. The food and
drink industry is one of the success
stories of the Single Market – our
supply chains are complex and often
work across Member States, our
products move seamlessly across
borders and between countries. As a
result, people all over the European
Union, including in the UK, can enjoy
a huge variety of foodstuffs from
across the EU, no matter where they
are. In the case of an unfavourable
Brexit outcome we have a lot to
lose – but we will work with all our
partners and other stakeholders
to find a pragmatic solution for the
industry and minimise the damage
that Brexit will cause.
International trade was another
area in which we were particularly
active in 2018. Our industry has
been advocating for strong Free
Trade Agreements and cooperation
with third countries to strengthen
bilateral trade relations. With the UK
leaving the EU, we are losing one
of our largest trading partners, so
negotiating FTAs with other economic
partners is of the utmost importance.
Together with our agri-food chain
partners, we welcomed the
ratification of the EU-Japan Economic
Partnership Agreement at the end of
2018. This agreement will strengthen
our relations creating new export
opportunities for European food and
drink manufacturers and supporting
jobs and growth. I was also pleased
to accompany Commissioner Hogan
during his High-Level Trade Mission
to China. China’s growing appetite
for European high quality, valueadded innovative products has
created significant opportunities for
the EU food and drink industry in
recent years.

of packaging, the food and drink
industry fully acknowledged that
it has a share of the responsibility
with regards to the packaging that
it puts on the market. Europe’s food
and drink manufacturers are fully
invested in developing solutions to
this challenge; this is reflected in our
Sustainable Packaging Roadmap,
which we launched in October 2018.
FoodDrinkEurope supports
the European Commission in
continuing to promote a circular
and sustainable economy and
welcomed the update of the EU
Bioeconomy Strategy in 2018.
Realising the potential of the
bioeconomy requires investments,
innovation and concerted efforts
from all different sectors (agriculture,
forestry, fisheries, aquaculture, food
manufacturing, bio-based industry),
and from both public and private
actors.
In the area of communication, 2018
was a very active year. We increased
our media presence and invested
in campaigns that spread the word
about our work in an engaging way,
to our key audiences. Our social
media activities reached new heights
and our Annual Reception – thanks
also to the lovely weather – was a
very successful event, awarded at
the European Association Awards!
There remains much to do. Hard
work and dedication will be needed,
and I am very thankful to work with
members, and with colleagues, who
are willing and capable to stand up
to the challenges.
Thank you all! I hope you will enjoy
reading our report.

Mella Frewen,

FoodDrinkEurope Director General

In 2018, plastic packaging and its
impact on the environment was a
major issue. As an important user
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Reflecting on

2018

Milestone
moments and
achievements

2018 was an important year for FoodDrinkEurope, with an
impressive amount of memorable events and achievements.
FoodDrinkEurope and its members continued their engagement
with policy makers and various stakeholders to convey Europe’s
food and drink industry’s responsibility to continue generating
growth and jobs, to ensure the satisfaction and well-being of
consumers, and of course to operate sustainably.

50+

External speaking
engagements

Including keynote speeches at conferences
organised by the European Parliament, national
governments, EFSA and Codex

Participation in the official
European Commission

trade mission
to China

This year also saw FoodDrinkEurope launching interactive
campaigns to highlight the industry’s food and drink key priorities,
from Single Market to international trade.
A number of key milestones include the following:

Single Market for
Food and Drinks

38+

Responses
to public
consultations

In 2018, we launched a new campaign to celebrate
and promote the Single Market, highlighting its
benefits for businesses and consumers alike.
The goal of this campaign is to demonstrate that the
tremendous choice and incredible diversity of food and
drink products available to European consumers, their
high quality and great taste, would not have been
possible without the Single Market and its EU level
legislation.

7

The campaign elements include so far 3 landmark
events, an ongoing social media activation
(#PantriesofEurope), engagement with high-level
policy makers (from MEPs to Commissioners to
influential Member State representatives), and placing
the Single Market topic higher on the agenda of
political discussions.

New industry
positions

3

new
websites

Industry websites on
Sustainable Development
Goals and Sustainable
Packaging and relaunch of
online platform for SMEs

266

submissions
and comments
to WTO
notifications

Media

mentions (+18% from 2017),
including references in BBC,
Reuters, The Times, Euronews

Website
59,952
unique visits

Twitter

Major events
& workshops
including a successful Annual
Event, where key
FoodDrinkEurope priorities
were acknowledged by
European Commissioner
Phil Hogan and European
Parliament’s Vice-President,
MEP Mairead McGuiness,
among others.

80 10

120+

Media
queries

High-level meetings
Including with Vice-Presidents
Timmermans and Katainen,
Commissioners Andriukaitis, Hogan,
Jourova, Malmstrom and Vella,
Prime Ministers, Ministers, and
Ambassadors from more than 10
countries (US, Canada, Japan,
Australia, UK, Ireland, among others)

Direct engagement with

78

+8% since
2017

MEPs and the
two Presidencies
of the Council of
the EU

with a series of bilateral meetings
and active participation in
Presidency Conferences

Publications
released

Including ‘Sustainable
Packaging Roadmap’,
‘Working with Farmers’
and ‘Preventing transfer
of undesired Mineral Oil
Hydrocarbons into food’

12.5K followers
(+5.3% since 2017)

Facebook
Followers grew
by +21.2%

Data collection

2

studies on
the impact
of Brexit

submitted to EFSA almost 3,000
data points on use levels for the
assessment of 22 food additives
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A Competitive Food and Drink
Industry for Growth and Jobs
In 2016, Europe’s food and drink industry committed to increase value
added by 2.5-3.5% per year to 2025 and, for the time being, it is firmly
on track with its ambition. Throughout 2018, FoodDrinkEurope engaged
with EU institutions and stakeholders on relevant policy issues in order
to continue this progress to 2025 and beyond.

+3.5%
+2.5%

Value added of the EU food
and drink industry (€ billion)

The High Level Forum for
a Better Functioning Food
Supply Chain (HLF)
Throughout 2018, FoodDrinkEurope took an active
part in the work of the HLF and its sub-groups (Food
Euro, Internal market and Digitalisation). Hubert
Weber, FoodDrinkEurope President, participated in
the HLF meeting on 28 November 2018 during which
the final HLF report was discussed.
Since its establishment, FoodDrinkEurope has been
very supportive of the HLF and has encouraged the
HLF to “focus on the positives”, emphasising the
need to promote growth, jobs and competitiveness
in the food industry and, more broadly, in the food
supply chain. At the HLF meeting in November, H.
Weber stressed that, on several topics, the resulting
compromise as expressed in the report was not
acceptable to the food and drink industry, as it lacks
ambition to boost growth and jobs in the
agri-food chain.

Making Industry a Top Priority
200

150

100

2013 2014

2015

2016

2019

2022

2025

Following a strong call in 2017 to put industry
back at the top of the Commission’s agenda, the
Industry4Europe coalition released a document “For
an ambitious EU industrial strategy” to react to the
Commission’s 2017 Communication “A renewed
EU Industrial Policy Strategy” and to identify key
objectives and missing measures that should be at
the heart of any ambitious EU industrial strategy.
FoodDrinkEurope took an active part in the work,
notably on the chapter on the Single Market.

The coalition also published a short list of indicators
to both assess the health of the EU industry and
monitor the progress made by the EU on the
implementation of its industrial strategy. Finally, a
third joint paper proposes a governance structure
which enables the implementation of the Strategy,
based on an informed dialogue between the
industry, decision-makers at EU, national, regional
and local levels and civil society.
In October 2018, the Industry4Europe coalition
launched an ambitious campaign: “Make Industry a
Top EU Commission Priority”. The coalition published
a “Joint Call to the candidates for the 2019
European Elections ”. This Joint Call is available in
22 languages and is co-signed in every Member
State by both European and national associations
representing industrial sectors from all branches
of the economy, in particular FoodDrinkEurope
members.

Unfair Trading
Practices (UTPs):
Bringing Fairness &
Predictability
to the Food Chain

On 12 April 2018, the European
Commission published a
proposal for a Directive on
unfair trading practices (UTPs)
in the food supply chain.
A coalition of allies (farmers:
Copa-Cogeca and CEJA; industry: UEAPME,
FoodDrinkEurope and AIM; NGOs: FTAO and
Oxfam; and trade unions: EFFAT) reacted
imediately and stressed that the proposal
was a step forward but the limited
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A Common Agricultural Policy
that Works from Farm to Fork
The publication of EU Commission legal proposals
in May and June 2018 kick-started the negotiations
on the long-term budget of the EU and the CAP
post 2020 respectively. FoodDrinkEurope shared its
views with the EU institutions both in writing (two
public statements, feedback mechanism on the CAP
proposals and letters) and in meetings (DG AGRI
Civil Dialogue Groups and bilateral meetings).

•

FoodDrinkEurope called for:
scope of the proposal, covering only SME
suppliers, was a great matter of concern.
FoodDrinkEurope strongly engaged with
the rapporteur, MEP P. De Castro, and
other key MEPs as well as with Permanent
Representations under the principle “unfair
is unfair, regardless of the size of the
company”. This engagement was done in
coordination with membership and took
place throughout the discussions in the
European Parliament and the Council, as
well as in trilogues.
After positive results in the European
Parliament supporting a fair food chain
for all players, FoodDrinkEurope worked
closely with other stakeholders in Brussels
and its national federations to ensure close
alignment of messages as the legislation
moved towards adoption. It also engaged
at high level with Commissioners and the
President of the European Commission
Mr. Juncker, and explained that, after
years of lengthy discussions, the EU finally
has a unique opportunity to support the
eradication of unfair practices.
Finally, on 19 December 2018, a
compromise was reached, that covered
a large number of operators, and
FoodDrinkEurope aknowledged the
significant progress made. The EU food
and drink industry regretted however that it
was not possible to protect all actors from
the effects of UTPs. During the transposition
phase of the EU Directive, national
authorities now have a unique chance to
extend the scope of the law to all suppliers.

Market Transparency in a
Market-Driven Agriculture
and Food Chain
FoodDrinkEurope has been actively involved in
discussions on market transparency. In February
2018, a successful and interesting workshop
was organised on “EU agriculture: from market
management to market orientation”, with the
participation of members and key representatives of
the EU institutions. During the workshop the results
of a study commissioned by FoodDrinkEurope were
presented, showing that price transparency can
be a double-edged sword and excessive price
transparency can restrict competition.
Subsequently, FoodDrinkEurope adopted a position
on price transparency acknowledging that, overall,
there is sufficient market transparency, from both
public and private sources, for all stakeholders to
obtain a comprehensive overview of agricultural
markets. In a market-driven agriculture and food
chain, responsibility remains with the operators
themselves to use these data sources to best inform
their business decisions.
This messaging was promoted in bilateral meetings
(with the European Commission and the Council)
and events (DG AGRI workshops) as well as in
written consultations (DG AGRI questionnaire on
market transparency).

•

A truly “common” agricultural policy uniformly
applied to guarantee a strong and wellfunctioning Single Market and prevent market
distortions. Since the Commission proposes
to give Member States greater subsidiarity
in implementing CAP interventions, including

•

those within Pillar 1, safeguards of the common
character of the CAP are essential.
A CAP that fosters the competitiveness of
farming. A resilient and efficient European
agricultural sector is key to secure the supply
of agricultural raw materials. FoodDrinkEurope
is particularly insistent that the policy continues
to evolve towards more market orientation, to
enable farmers to make production decisions in
line with market demand, in terms of quantity,
quality and price.
An appropriate EU budget for 2021-2027, that
keeps the food and drink sector centre stage
across policies such as the CAP.

The EU food and drink industry buys some 70% of all EU-produced
agricultural raw materials. Hence, the CAP is one of the key policies
responsible for the sustainable growth of our industry.

Other EU uses

Agricultural inputs

Imports of raw materials
from third countries

EU Agricultural production

EU food and drink industry

Exports to
third countries

Exports to
third countries
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Industry Working with Farmers
FoodDrinkEurope emphasised the long tradition of partnership between
EU farmers and food and drink companies by featuring voluntary initiatives that
have generated trust and benefits for both farmers and the industry, and ultimately
for consumers, in the “Industry working with farmers” webpage and leaflet.
Addressing new, common challenges and opportunities, such as market
liberalisation, climate change, consumer preferences and social demands, cannot
be done independently and will require continued partnerships along the food chain
and beyond.

Keep thriving rural communities
and strenghten the rural economy

Mutually protect from market
uncertainty and price volatility

Product specifications guaranteeing
treaceability and quality to consumers
Dialogue between farmers and
food and drink companies, leading
to agreements and contracts

Long-term partnerships
with farmers, to secure
the supplies of
nationally or locally
sourced agricualtural
raw materials

Support to farmers by providing
equipment and inputs, facilitating
joint investment or providing
economic advice

Processing creates
value and develops
market outlets and
trade opportunities
for agricultural raw
materials

With its central role in
the supply chain, the
industry connects
farmers and
consumers’ tastes
and expectations

Preserve natural
resources, increase
resource efficiency
and boost
competitiveness

Common research activities (field
trials), knowledge transfer and
advisory services to farmers to
foster the uptake of innovations
Technology transfer and
innovation to improve the
quality of raw materials and
methods of production

Sustain the
long-term viability
of farms

Adapt to and
mitigate climate
change

The EU promotion policy, with its
expanded product coverage to
processed products, is key to the
success of Europe’s food and drink
industry growth ambition.
FoodDrinkEurope prepared a written
contribution to the 2019 Work
Programme of the EU promotion
policy in March 2018 and shared its
views at the meetings of DG AGRI
Civil Dialogue Group on promotion.
FoodDrinkEurope’s analysis of
target markets with the highest
trade potential was taken up by
the Commission in the final Work
Programme.
Moreover, FoodDrinkEurope
contributed to the evaluation
roadmap of the EU promotion
policy in August. The evaluation will
feed into the detailed report on the
promotion policy that the Commission
must present by the end of 2020 and
will influence legal proposals for the
future policies.

Training programmes for
farmers to foster learning,
competence and skills

Building strong ties
Make agricultural
raw materials
match the quality
requirements of
the industry and
consumers

An Ambitious Trade
Agenda that Delivers
for the Food and Drink
Industry

FoodDrinkEurope and members
accompanied Commissioner Phil
Hogan on a high-level business
delegation visit to China from 14 to
19 May. Key highlights of the visit
included the launch of the SIAL
China 2018 fair, Asia’s largest food
exhibition, where the EU was the
region of honour with its own pavilion,
as well as seminars on the Chinese
market potential and characteristics,
retail visits and networking
opportunities. FoodDrinkEurope also
responded positively to an invitation
to join a forthcoming mission to the
United Arab Emirates in 2019, which
would coincide with the Gulfood
fair, the world’s largest food and
beverages trade show.

Finding New Markets
FoodDrinkEurope attended the 2018 WTO Public Forum “Trade
2030” held at the WTO headquarters in Geneva in October.
The Public Forum is the WTO’s largest annual outreach event
with more than 1,500 participants, including heads of states,
parliamentarians, business representatives, students, academics
and NGOs. The sub-themes of the event included sustainable
trade, technology-enabled trade and a more inclusive trading
system.
FoodDrinkEurope delegates held several bilateral meetings on the
sidelines of the Public Forum, including with the WTO Secretariat’s
Agriculture and Commodities Division, Ambassador John Deep
Ford of Guyana - the Chairperson of the WTO Committee on
Agriculture, and several Geneva-based diplomatic missions (EU,
UK, US). This was an opportunity to reiterate FoodDrinkEurope’s
continued support for a rules-based multilateral trading system
administered by a strong and effective World Trade Organization,
to take stock of the state of play of the negotiations on agriculture,
more recent WTO reform proposals and the potential way
forward.
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Cultivating New Trade
Relationships

Continuing Dialogue through
the Market Access Partnership

One of the key highlights of 2018 was the
signing of the EU-Japan Economic Partnership
Agreement (EPA) in July and its successful
ratification later in the year. In the run-up
to the decisive European Parliament vote in
December, FoodDrinkEurope together with its
EU agri-food chain partners COPA-COGECA
and CELCAA organised the event “The EUJapan Economic Partnership Agreement:
Perspective of the EU agri-food chain” to
support the ratification process and also
published an infographic to raise awareness
about the benefits of the agreement for the
EU agri-food sector. The event was hosted
by Member of European Parliament Pedro
Silva Pereira, INTA rapporteur on the EUJapan EPA, with keynote speaker Phil Hogan,
Commissioner for Agriculture and Rural
Development. This was followed by a panel
discussion with Commission representatives,
EU agri-food business representatives and EUAsia policy experts.

FoodDrinkEurope played an active role in the different
committees set up under the EU’s Market Access Partnership
(MAP) including the Market Access Advisory Committee
(MAAC) and SPS Market Access Working Group (SPS MAWG).
Regular dialogue and cooperation between the Commission,
Member States and business representatives facilitates
the exchange of information on actual trade barriers and
potential solutions. Some of the key issues followed by
FoodDrinkEurope included the discussions related to China
(certification of low-risk food products) and Algeria (import
restrictions - temporary import ban).

On top of the continued monitoring of ongoing
trade talks, and the implementation of
existing ones, in April 2018, FoodDrinkEurope
welcomed the ‘in principle’ agreement on a
modernised trade deal between the EU and
Mexico.
As a member of the EU Expert Group on
Trade Agreements, FoodDrinkEurope had the
opportunity to take part in two meetings with
EU Commissioner for Trade Cecilia Malmström.
During the year FoodDrinkEurope also met
with Canadian Minister Lawrence MacAulay
and Ambassador Dan Costello to discuss
the opportunities that the EU-Canada CETA
agreement is creating for both European and
Canadian agri-food industries.
Finally, FoodDrinkEurope responded to several
consultations of the European Commission,
namely on future trade deals between
EU-Australia and EU-New Zealand, and
contributed to the discussion on Trade and
Sustainable Development chapters in EU Free
Trade Agreements, amongst others.
Meetings were held with the Australian former
Trade Minister Simon Crean and the EuropeanAustralian Business Council CEO Jason Collins,
as well as with the Ambassador of New
Zealand to the EU, David Taylor.

The EU-Japan Economic
Partnership Agreement (EPA)
is beneficial for the
EU agri-food sector
EU exports of agri-food products to Japan
(€ million, 2017)

1,264
Pork meat

2,804
Other agri-food
products

827
Wine,

vermouth,
cider and
vinegar

187
Pasta, biscuits
and bread

385
Cheese

198
Chocolate,

connfectionery
and ice cream

249
Spirits and
liqueurs
Source: DG AGRI

258
Preparations
249
Olive oil

of vegetables,
fruit or nuts

Ensuring a Science- and
Evidence-Based Approach to
Food Safety and Innovation
Maintaining our High
Standards of Food Safety
FoodDrinkEurope and its members have
extensive procedures in place to ensure
all products on the market meet the
highest standards, most recent certification
schemes and, of course, the latest legal
requirements. These procedures include
work on ingredients, on materials which
are in contact with food, on allergens, and
– from a broader perspective – on chemical
and biological food safety aspects.
FoodDrinkEurope worked on various key
issues throughout 2018.

FOOD
SAFETY

Some important milestones were:
FoodDrinkEurope finalised, in collaboration
with BLL, its “Toolbox for preventing
the transfer of undesired mineral oil
hydrocarbons into food”, which summarises
the available information on the routes of
entry of mineral oil hydrocarbons (as per
2017) and provides practical support in
decision-making. Based on this information,
every individual company can review its
processes and devise appropriate
product-related measures for the
reduction of contamination.
In the area of better regulation,
FoodDrinkEurope provided its opinion on
the Commission proposal on transparency
and sustainability of the EU risk assessment
in the food chain, welcoming the objective
of the proposal while asking policymakers
to avoid any possible threats to innovation,
thus creating an EU business environment
promoting research and innovation.
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European Technology Platform (ETP)
‘Food for Life’

FoodDrinkEurope also participated as
a stakeholder in the legislative process
of Mutual Recognition and hosted an
industry round-table on this subject in the
European Parliament.
FoodDrinkEurope continued to promote
its position on food fraud and worked
closely with the European Commission
and its members on potential fraud cases,
in order to prevent damage both for the
industry and for consumers.

Established back in 2005 under the auspices
of FoodDrinkEurope, the ETP ‘Food for Life’ is
an industry-led, public-private collaboration
recognised by the European Commission, with
the aim to drive innovation to create a better
working European food system for all.

FoodDrinkEurope welcomed the new
regulation on the use of bisphenol A in
varnishes and coatings intended for food
contact materials, which harmonises
requirements for these materials across
the European Union while ensuring a high
level of protection for human health.
FoodDrinkEurope members increased
their contribution in the context of the
re-evaluation of food additives.
In the area of food contaminants,
FoodDrinkEurope continues working
with stakeholders, such as ECPA – the
European Crop Protection Association,
on the review of pesticide legislation.
In a global context, FoodDrinkEurope was
also involved in various Codex committee
discussions.

Continuing our
Investment in Research
and Innovation
FoodDrinkEurope continued contributing
to the discussions on Horizon Europe,
the EU Research and Innovation (R&I)
Framework Programme that will
follow Horizon 2020, and responded
to the public consultation launched
by the Commission on this subject.

FoodDrinkEurope calls on the EU institutions to develop an
ambitious EU R&I programme and ensure an appropriate
budget and increased support for R&I in areas relevant to
the food and drink sector.

On the occasion of the FOOD 2030 High-Level
Conference in June 2018, the ETP ‘Food for
Life’ published its 2018 Implementation Action
Plan (IAP). Following the update of the ETP’s
Strategic Research and Innovation Agenda
(SRIA) in 2016, the IAP highlights how the R&I
actions listed in the SRIA should be executed,
as well as what tools and instruments will
make it possible. Prior to the publication
of this IAP, the ETP had established in 2017

one of the IAP chapters focusing on implementation
actions for SMEs in the food and drink sector.
The ETP ‘Food for Life’ is a partner in the
FIT4FOOD2030 project, started in November 2017,
which seeks to support the European Commission’s
FOOD 2030 initiative and mobilise a wide variety
of stakeholders at the level of cities, regions and
countries, to build up research and innovation in
order to ‘future-proof’ the European food system.

On the occasion of the second European Industry Day,
FoodDrinkEurope organised a debate on how to bridge the
gap from research to innovation, where policy makers and
stakeholders agreed on the important role of research for
the food and drink industry and society at large and on the
need for an effective translation of research into innovation.
FoodDrinkEurope was a partner of the EU-funded project
“Promoting Societal Engagement in R&I - PROSO” which
in February 2018 organised its final conference in Brussels,
sharing information and inspiration on how to move forward
with societal engagement in research and innovation.
The EU-funded project “Towards Innovation-driven
and smart solutions in short food supply chains SMARTCHAIN” started in September 2018. A consortium of
43 partners, including FoodDrinkEurope, from 11 European
countries will work towards enhancing the competitiveness
and sustainability of the European agri-food system
collaborative short food supply chains.
FoodDrinkEurope is also a partner in the ERASMUS+
Knowledge Alliance project ASKFOOD “Alliance for Skills
and Knowledge to Widen Food Sector-related Open

Innovation, Optimization and Development”,
which aims to create a permanent knowledge
alliance between businesses and high
education institutions in food-related sectors.
FoodDrinkEurope also continued to contribute
to the development of the guidance document
on the EU ‘Access and Benefit-Sharing’
regulation, which aims at establishing a
framework governing compliance with
requirements for access to genetic resources
and for benefit-sharing in accordance with the
Nagoya Protocol.

Other Related Initiatives
Throughout 2018, FoodDrinkEurope, via the ETP ‘Food
for Life’, held the chairmanship of the Stakeholder
Advisory Boards of the Joint Programming Initiatives
(JPIs) ‘Healthy Diet for a Healthy Life’, and ‘Agriculture,
Food Security and Climate Change’. The JPIs were
established in order to make better use of Europe’s
precious public R&I resources and to tackle common
European challenges more effectively.
FoodDrinkEurope is also a member of the External
Advisory Board of the ERA-Net Cofund SUSFOOD2,
aimed at increasing cooperation and synergy in R&I
towards sustainable food production and consumption.
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Empowering Consumers
to Eat and Live Well
Alongside healthy and active lifestyles, balanced diets are essential
to achieve the goal of good health. Consumers would like to eat and
live more healthily but do not always know how. Europe’s food and
drink industry contributes to this goal but cannot reach it alone. Joint
action is needed and FoodDrinkEurope remains committed to continued
cooperation with public authorities and other stakeholders towards
improving the diets of European consumers.
The industry is also actively reflecting on ways to further enhance product
information, which should be easily understandable and not misleading
to consumers, that should be feasible for companies to implement and
not erect barriers to trade in the EU Single Market.

Driving More Balanced Diets
In 2018, FoodDrinkEurope participated, for the first time, in
the United Nations High Level Meeting on NCDs as part of the
UN General Assembly in September 2018, providing a strong
statement of the European food and drink industry’s commitment
to the Sustainable Development Goals (SDGs) and in particular the
shared responsibility and interest it has in addressing global and
European nutrition and health challenges.

As a key member of the EU Platform
for Action on Diet, Physical Activity
and Health, the food and drink
industry continues to work, amongst
others, on product (re-)formulation,
innovation, choice and portion sizes,
clear labelling and awareness raising
to contribute to a more balanced diet,
as illustrated in FoodDrinkEurope’s
“Eat & Live Well”, which saw a range
of new initiatives included in 2018.
FoodDrinkEurope also supported the
adoption of EU legislation setting a
legal limit for industrial transfats in
foods, which will apply as of 1 April
2021.

Avoiding the
‘Splintering’ of
Consumer Information
In 2018, FoodDrinkEurope followed
the developments related to EU
legislation on food information to
consumers.
Given the importance of the
Single Market for a sector with
highly integrated supply chains,
FoodDrinkEurope took many
opportunities to convey its concerns
regarding the fragmentation of the
Single Market by national approaches
on mandatory country of origin
labelling, including at a European
Parliament hearing of the AGRI and
ENVI Committee. FoodDrinkEurope
provided input to the Commission
Reg. 2018/775 on the origin of the
primary ingredient, which was
adopted in May 2018, and worked
on interpretation guidance for food
business operators.
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FoodDrinkEurope also raised awareness about
Single Market fragmentation in the area of front-ofpack nutrition labelling. FoodDrinkEurope welcomed
and contributed to the Commission’s initiative to
organise an EU discussion on front-of-pack nutrition
labelling, in an attempt to establish a harmonised
approach at European level in the wake of a
number of national initiatives – notably in the UK
and France – which fragment the EU Single Market
and are prone to create confusion for European
consumers.
FoodDrinkEurope also agreed on a joint position
on the labelling of foods suitable for vegetarians
and vegans with the European Vegetarian Union
(EVU), and participated in discussions to improve
date marking (“best before”, “use by”) at EU and
international level, e.g. in the EU Platform on Food
Losses and Waste, and Codex Alimentarius.

Nutrition and Health Claims
In 2018, FoodDrinkEurope monitored the
implementation of Regulation (EC) 1924/2006 on
nutrition and health claims in the Member States, as
well as new developments at European level, such
as the publication of the Commission Regulation on
generic descriptors.
FoodDrinkEurope continues to call for a broader
evaluation of the Regulation (beyond nutrient
profiles and botanicals), to ensure a workable EU
approach to claims. This approach should protect
and support investment in research and innovation,
provide market opportunities and communication
incentives (cf. probiotics), while at the same time
ensuring clear, correct and easy-to-understand
information for consumers.

Alleged “Dual Quality”
Given that brand reputation and quality are of
the utmost importance to Europe’s food and
drink manufacturers wherever they operate,
FoodDrinkEurope continued to follow developments
regarding the issue of alleged “dual quality” of
products in 2018.*

Building on the Essential Links
between Food, People and
the Planet

FoodDrinkEurope worked closely with the European
Commission with a view to achieving a better
understanding of the facts and evidence around this
issue. FoodDrinkEurope joined other stakeholders
in actively contributing to and welcoming a new
EU-harmonised methodology by the European
Commission’s Joint Research Centre (JRC) to test
product compositional differences, which was used
as a basis for a pan-European testing exercise by
the JRC starting in November 2018.

In January 2018, FoodDrinkEurope
launched a website to present its
commitments to implementing the
SDGs, and its members’ initiatives in
this regard.
FoodDrinkEurope Director General,
Mella Frewen, was invited to join
the EU High-Level multi-stakeholder
platform on the implementation of the
SDGs, the first meeting of which was
held in early 2018.

April 2018 also saw the introduction of a
Commission proposal on the “New Deal for
Consumers”, which was discussed subsequently
by the European Parliament and the Council. On
that occasion, FoodDrinkEurope and its members
reaffirmed that they neither engage in nor accept
“dual quality” practices, and underlined their
commitment to food quality regardless of where
consumers are located. Differences in recipes, when
they occur, can be explained (for example due
to national legislation, consumer preference, the
availability of local raw materials, etc.) and do not
compromise on quality.

* The allegation that products sold in the East of Europe are of “inferior” quality compared to identical products sold in the West of Europe.

Implementing the UN Sustainable
Development Goals
FoodDrinkEurope and its members are firmly
committed to develop more sustainable practices
and thus, to contribute to the achievement of the
targets set within the UN Sustainable Development
Goals (SDGs), while strengthening the links between
food, people and the planet.

As part of the platform,
FoodDrinkEurope contributed to
the development of a Commission
Reflection Paper on a More Sustainable
Europe by 2030, which was published
in early 2019. The paper focuses on
the key policy foundations for the
transition to sustainability (which
include, amongst others, moving to a
circular economy and correcting the
imbalances in our food system) and
concentrates on how best to support
this transition across sectors. It also
proposes three scenarios to stimulate
discussion on how to follow up on the
SDGs within the EU.
At global level, FoodDrinkEurope
contributed to the development of a
Guidance for Responsible Agricultural
Supply Chains, thanks to the
involvement of Mella Frewen as ViceChair of the FAO/OECD Advisory Group
on Responsible Business Conduct
across agri-food chains.
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Ingredients for a Circular
Economy

A Champion on Food Waste
Throughout 2018, FoodDrinkEurope continued to
advocate for reducing food waste and achieving the
SDG target 12.3 of halving food waste by 2030 and
reducing food losses along production and supply
chains. In particular, FoodDrinkEurope contributed
to the European Commission’s Platform on Food
Losses and Food Waste, which aimed to define
measures needed to prevent food waste, share
best practice, and review progress made over time.
Under this Platform, FoodDrinkEurope contributed
to the development of methods and indicators for
the measurement and assessment of food waste
initiatives.
FoodDrinkEurope also continued engaging in the
“Friend of Champions 12.3” platform. The platform
is a global coalition of executives from governments,
businesses, international organisations, research
institutions, farmer groups, and civil society
dedicated to inspiring ambition, mobilising action,
and accelerating progress toward achieving the
SDG 12.3 of halving food waste by 2030.
FoodDrinkEurope continued promoting the ‘Every
Meal Matters’ food donation guidelines, which

A unique coalition of executives
from governments, businesses,
international organizations,
research institutions, and civil
society dedicated to inspiring
ambition, mobilizing action, and
accelerating progress toward
achieving SDG Target 12.3
were developed jointly with the European Food
Bank Federation (FEBA) and Eurocommerce in 2016,
and to which reference was made in the European
Commission’s Guidelines of 2017.
In 2018, FoodDrinkEurope launched video case
studies to demonstrate the usefulness and
practicality of these guidelines and to illustrate how
large companies and SMEs alike can contribute to
food donation and redistribution.

Throughout 2018, FoodDrinkEurope
continued to proactively engage in EU
political developments in the context of
the implementation of the EU Circular
Economy Action Plan.
In January 2018, FoodDrinkEurope
submitted contributions to the European
Commission’s “Inception Impact
Assessment on Reducing Marine Litter:
Action on Single Use Plastics and
Fishing Gear” and the follow-up public
consultation. In parallel, FoodDrinkEurope
issued recommendations on the
European Strategy for Plastics in a Circular
Economy and future implementation
actions, which were published in January
2018. In its contribution, FoodDrinkEurope
highlighted the importance of increasing
the sustainability of food packaging while
ensuring food safety and reducing food
waste.
In the second half of 2018,
FoodDrinkEurope actively took part
in the political discussions on the
European Commission’s Proposal for
a Directive on the reduction of the
impact of certain plastic products on
the environment. FoodDrinkEurope

positions focused on aspects of relevance to the
food and drink industry, such as requirements for
food containers, extended producer responsibility,
design requirements, collection targets and recycled
content requirements for beverage bottles. In this
context, FoodDrinkEurope published its roadmap
“Unwrapping the Potential” towards improving the
circularity of packaging for food and drink products.
In the roadmap FoodDrinkEurope highlights how
the food and drink sector can contribute to a
circular economy in relation to packaging, and
made recommendations for legislators and other
stakeholders to ensure a supportive framework.
In October 2018, FoodDrinkEurope endorsed the
Global Commitment for a New Plastics Economy
led by the Ellen MacArthur Foundation and UN
Environment. The commitment sets ambitious
targets for 2025, focusing on innovation in plastics
design, elimination of unnecessary plastics, and
ensuring circularity of the plastics value chain. This
common vision is shared by over 250 businesses,
including many FoodDrinkEurope members, along
with governments, NGOs and other organisations.
In 2019, FoodDrinkEurope will actively take part in
the implementation of the Plastics Strategy, and
the Single Use Plastics Directive Waste Framework
Directive. In particular FoodDrinkEurope will
participate in the Circular Plastics Alliance to foster
the market for recycled plastics.

O2

Maintains food safety
and optimal quality

Helps to reduce
food waste
reference
intakes

active packaging

INGREDIENTS
for a
CIRCULAR ECONOMY

%
Preserves freshness
and extends shelf-life

Provides a variety
of portion sizes

Provides information
to consumers
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Taking Responsibility for our
Environmental Footprint

Setting Goals on Climate
Change and Energy

In the context of the future policy discussion on the
application of the Product Environmental Footprint
(PEF), FoodDrinkEurope issued in 2017 a report with
recommendations on the possible future use of the
EU Environmental Footprint Methodology in the food
and drink sector.

Throughout the year, FoodDrinkEurope was involved
in the implementation of the Emission Trading
Scheme (ETS) Directive and participated in the
European Commission’s Experts Group on Climate
Change policies.

This report was presented at the Environmental
Footprint Pilots Final Conference at the end of April
2018. The report provides insights in the context
of the continuous evolution of environmental
footprinting both in terms of policy and practical
use.

At the end of 2018, the European Commission
published its strategic long-term vision for a
prosperous, modern, competitive and climateneutral economy by 2050. FoodDrinkEurope will
publish the food and drink industry’s vision towards
contributing to a climate neutral Economy in 2050 in
early 2019.

In December 2018, FoodDrinkEurope submitted a
contribution to the European Commission’s public
consultation on Environmental Footprint policy
applications.

Governance and structure
General Assembly
The General Assembly is composed of all FoodDrinkEurope members
(national federations, European sector associations and individual food and
drink companies). It approves the budget and annual accounts, adopts
the Roadmap, establishes internal rules of procedure and elects Board
members and the FoodDrinkEurope President.

Board
The Board of Directors is composed of 17 Directors, all of whom are CEOs of
food and drink companies operating in Europe.
The Board defines FoodDrinkEurope’s vision, policies and priorities in
accordance with the Roadmap, which it submits to the General Assembly
for approval.

Implementing the Industrial
Emissions Directive
FoodDrinkEurope proactively provided its
recommendations, throughout 2018, to the
European Commission’s review of the Industrial
Emissions Directive and the Best Available
Techniques Reference Documents (BREF) for the
Food, Drink and Milk sector. The aim of this process
is to set operating limits for manufacturing plants
across the EU.

Liaison Committee (LC)
Product Environmental Footprint
(PEF) is an EU-wide multi-criteria
assessment of the environmental
performance of a good or service
throughout its life cycle

The Liaison Committee (LC)
is composed of high-level
representatives from each direct
food and drink company member.
It ensures smooth communication
between the secretariat and its
members.

Committee Of Directors
General (CDG)
The Committee of Directors
General (CDG) is composed of
representatives from each national
federation and European sector
association. It also ensures smooth
communication between the
secretariat and its members.
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Food And Consumer Policy Committee / FCP
The Food and Consumer Policy (FCP) Committee deals with issues related to food
safety, research and innovation (including the European Technology Platform
“Food for Life”) as well as consumer information, nutrition and health.

Competitiveness Committee / COMP
The Competitiveness (COMP) Committee’s main objective is to develop and
coordinate actions aiming at improving the competitiveness of the European
food and drink industry. In particular, it is active in horizontal issues such as
SMEs, economics of the chain, the High Level Forum and in more specific issues
linked to commercial relations, the Common Agricultural Policy, trade, biofuels,
and derivatives.

Committees and Groups*
Expert Group

Committee

Food And Consumer Policy
Consumer Info,
Diet & Health /FCP1

Food Safety,
Science, R&D /FCP2

Consumer Information

Incident Management

Tolerances

Better Regulation

Claims

Environmental Sustainability Committee / ESC
The Environmental Sustainability Committee (ESC) addresses issues such as
sustainable production and consumption (including the Food SCP Roundtable),
food waste, climate and energy, industrial emissions and water.

Task Force/ Ad Hoc

Inactive Group

Competitiveness

Environmental
Sustainability

* as of January 2019

Food Safety Management,
Feed & Hygiene

Diet

Allergens

Strategic Tax

Contaminants

GDA+

Process Contaminants

Addition of Nutrients

Furan
Ingredients
Additives

Communications Committee / COMCOM

Phosphates

Agricultural Policy

Climate & Energy

Trade

Industrial Emissions

Procedures
Import/Export

Sustainable Food Systems

Commercial Relations
Social Dialogue
Economic Research &
Analysis

Circular Economy
Food Waste
Corporate Social
Responsibility

Biofuels
Derivatives
High Level Forum
Industry Sherpas
SME Champions Network

Flavourings

The Communications Committee (COMCOM) supports the work of
FoodDrinkEurope on Reputation, coordinates and disseminates key messages
and operates as a structure for exchange of information and best practices on
communications issues.

Enzyme
Food Contact Materials
Packaging Ink Joint
Industry Task Force
Novel Foods /GMO
R&D
Science
Nanomaterials
Nanomaterials Advocacy
Mineral Oils

Communications

ETP ‘Food For Life’

Single Market

Leadership team

Brexit

12

FoodDrinkEurope 2019 Annual Report

Board of Directors *

President
Hubert Weber

Vice-President and
Treasurer
Frans Egberts
Henri van de Bilt
vleeswaren

Vice-President
Marco Settembri
Nestlé

Antonio Ferraioli
La Doria

Bernard Ducros
Danone

Robert Gibber

Tate & Lyle

Vice-President
Wolfgang Heer

Evangelos Kaloussis
Terra Creta

Unilever

Gonzalo Guillen
Benjumea
Acesur

Shaid Shah

Pepsico

Mars Wrigley

Malcolm Sheil

Jan Teplý

Mehmet Tütüncü

Kerry Group

Madeta

Yildiz Holding

Aldo Uva

Juha Vanhainen

Ferrero

Apetit Group

Südzucker

Hanneke Faber

Silviu Popovici

* as of January 2019
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Secretariat
FoodDrinkEurope’s permanent secretariat, based in Brussels, maintains close contacts with European and
international institutions and is a major partner in consultations on all issues affecting Europe’s food and drink
industry. The secretariat coordinates the work of more than 700 experts though its Committees and Expert
Groups around four themes: food safety and science, nutrition and health, environmental sustainability and
competitiveness.

Angeliki Vlachou
Senior Manager of Food
Policy, Science and R&D

Director General
Mella Frewen

Dirk Jacobs
Deputy Director General/
Director of Consumer
Information, Diet & Health

Laura Degallaix

Régine Mynsberghe

Director of Environmental
Sustainability

Office Manager

Rebeca Fernandez
Director of Food Policy,
Science and R&D

Eleni Giannakaki
Senior Manager
of Public Relations

Louis Hinzen

Francesca Bignami
Senior Manager
of Economic Affairs

Alejandro Rodarte
Manager of Food Policy,
Science and R&D

Caterina Gubbiotti
Manager of Consumer
Information, Diet & Health

Evelyne Dollet
Director of Economic Affairs

Maryline Crooijmans

Daria Kuzmina

PA to the Director General

Assistant Office Manager

Sara Lamonaca

Eoin Keane

Manager of Nutrition
and Health

Manager of Public Affairs
and Public Relations

Sophie Margetis

Laurence Moratello

Donata Nickel

Ekaterina Tsurkan

Secretary/ Assistant of
Consumer Information, Diet
and Health & Environmental
Sustainability departments

Secretary/ Assistant of
Economic Affairs

Assistant Office Manager

Conor Mescall
Senior Manager
of Public Affairs

Secretary/ Assistant of Food
Policy, Science and R&D

Senior Manager
of Economic Affairs

Jonas Lazaro Mojica
Manager of Food Policy,
Science and R&D, EU Projects
and ETP ‘Food for Life’
Secretariat

Patricia Lopez Blanco

Lorenzo Ferucci

Senior Manager
of Environment

Senior Manager
of Sustainability
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Members
National Federations
Austria

Greece

FIAA – Fachverband der Nahrungs- und
Genussmittelindustrie
www.dielebensmittel.at

SEVT – Σύνδεσμος Ελληνικών Βιομηχανιών
Τροφίμων
Federation of Hellenic Food Industries
www.sevt.gr

Belgium
FEVIA – Fédération de l’Industrie Alimentaire/
Federatie Voedingsindustrie
www.fevia.be

Bulgaria
Food Drink Bulgaria
www.fooddrink.bg

Croatia
HUP – Hrvatska Udruga Poslodavaca
www.hup.hr

Czech Republic
PKČR – Potravinářská Komora České Republiky
www.foodnet.cz

Denmark

26
2
27
21

ETL
NHO

DI

Hungary

FDI

ÉFOSZ – Élelmiszer-feldolgozók
Országos Szövetsége
www.efosz.hu

FNLI

FDF
FEVIA

FEDIL

PFPZ

BLL

PKČR

BVE

Ireland

GZS

ANIA

PKS

FDB
FIPA

FIAB

European Sectors
Companies

ROMALIMENTA

HUP

Italy

Observers

ÉFOSZ

FIAA

FDI - Food Drink Ireland
www.fooddrinkireland.ie

FEDERALIMENTARE – Federazione Italiana
dell’Industria Alimentare
www.federalimentare.it

ETL

LI

National Federations
including

TGDF

FEDERALIMENTARE
SEVT

Luxembourg

DI – DI Fødevarerindustrien
www.fi.di.dk

FEDIL – Fédération des Industries
Agro-Alimentaires Luxembourgeoises
www.fedil.lu

Estonia

Norway (Observer)

ETL – Eesti Toiduainetööstuse Liit
www.toiduliit.ee

NHO - Mat og Drikke
www.nhomatogdrikke.no

Slovakia

The Netherlands

Finland

Poland

ETL – Elintarviketeollisuusliitto
www.etl.fi

PKS – Potravinárska Komora Slovenska
www.potravinari.sk

PFPZ – Polska Federacja Producentów
Żywności Związek Pracodawców
www.pfpz.pl

FNLI – Federatie Nederlandse Levensmiddelen
Industrie
www.fnli.nl

France
ANIA – Association Nationale des Industries
Alimentaires
www.ania.net

Germany
BLL – Bund für Lebensmittelrecht und
Lebensmittelkunde
www.bll.de
BVE – Bundesvereinigung der Deutschen
Ernährungsindustrie
www.bve-online.de

Portugal
FIPA – Federaçâo das Indústrias Portuguesas
Agro-Alimentares
www.fipa.pt

Romania
ROMALIMENTA – Federația Patronală din
Industria Alimentară
www.romalimenta.ro

Slovenia
GZS – Gospodarska zbornica Slovenije
www.gzs.si

Spain
FIAB – Federación Española de Industrias de la
Alimentación y Bebidas
www.fiab.es

Sweden

Turkey (Observer)
TGDF – Türkiye Gıda ve Içecek Sanayii
Dernekleri Federasyonu
www.tgdf.org.tr

United Kingdom
FDF – Food & Drink Federation
www.fdf.org.uk

LI – Livsmedelsföretagen
www.li.se
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Processed meat

European Sectors

CLITRAVI – Liaison Centre for the Meat
Processing Industry in the European
Union
www.clitravi.eu

Beer
The Brewers of Europe
www.brewersofeurope.org

Processed potatoes

Bottled waters

EUPPA – European Potato Processors’
Association
www.euppa.eu

EFBW – European Federation of
Bottled Waters
www.efbw.eu

Snacks

Breakfast cereals
CEEREAL – European Breakfast Cereal
Association
www.ceereal.eu

Broths & soups
CULINARIA EUROPE – Federation
of Associations and Enterprises of
Industrial Culinary Product Producers
in Europe
www.culinaria-europe.eu

Chocolate, biscuits &
confectionery
CAOBISCO – Association of Chocolate,
Biscuit and Confectionery Industries of
the European Union
www.caobisco.eu

Dairy products

ESA – European Snacks Association
www.esasnacks.eu

Soft drinks
Honey
FEEDM – European Federation of Honey Packers & Distributors
www.feedm.com

Ice cream
EUROGLACES – European Ice Cream Association
www.euroglaces.eu

Intermediate products for bakery & confectionery
FEDIMA – Federation of EU Manufacturers and Suppliers of
Ingredients to the Bakery, Confectionary and Patisserie Industries
www.fedima.org

Margarine

UNESDA – Soft Drinks Europe
www.unesda.eu

Soluble & roasted coffee
ECF – European Coffee Federation
www.ecf-coffee.org

Spices
ESA – European Spice Association
www.esa-spices.org

Spirits
spiritsEUROPE
www.spirits.eu

Starch products

EDA – European Dairy Association
www.euromilk.org

IMACE – European Margarine Association
www.imace.org

Dietetic products

Natural soy and plant-based food

SNE – Specialised Nutrition Europe
www.specialisednutritioneurope.eu

ENSA – European Natural Soy and Plant Based Foods
Manufacturers Association
www.ensa-eu.org

CEFS - European Association of Sugar
Manufacturers
www.cefs.org

Pasta

Tea & herbal infusion

UNAFPA – Union of Organisations of Manufacturers of Pasta
Products of the EU
www.pasta-unafpa.org

THIE – Tea & Herbal Infusions Europe
www.thie-online.eu

Fruit & vegetable juices
AIJN- European Fruit Juice Association
www.aijn.org

Fruit & vegetable preserves
PROFEL – European Association of
Fruit & Vegetable Processors
www.profel-europe.eu

Companies

Pet food
FEDIAF – European Pet Food Industry Federation
www.fediaf.org

Starch Europe
www.starch.eu

Sugar

Yeast
COFALEC – Confederation of EU Yeast
Producers
www.cofalec.com
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Brussels 1040, Belgium
Tel: +32 2 514 11 11

youtube.com/FoodDrinkEU
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